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1. Background

- Idea putting out that assumes existing patent to be theme
(1) Patent evasion (detour design)

(2) Invention strengthening (improved design)

2. Problem
(1)Technical field
Possible application to IT system (information system)?
There is little structural element (A functional = element is essence).

—The content is an advantage with too unnecessary clearness and
technical knowledge.

(2)Strong complaint
Does the idea come out really?



2-1. Outline of object patent
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[ claim 1) By the computer system for the supply method of the advertising mformatlon
that supplles the advertlsmg information '

The input of the advertising information is pressed. E

The map is displayed based on map information memorized beforehand, and positional
specification of an advertising object is pressed on a map concerned. i

Coordinates of an advertising object for which the position is specified on the above-

o —

______________________________________________________________________________________

______________________________________________________________________________________________________
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< The map based on the above-mentioned map information is displayed. It is a point on
a map concerned, and advertising concerned, object "* "made a chart image in the
point that corresponds to coordinates of the memorized advertising object is
displayed. And, the selection of the desired advertising object is urged.

The advertising information related to the selected advertising object is read.

The read advertising information is output to the above-mentioned advertising
. recipient.

“Supply method of advertising information characterized by preparing. - Iconizing
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3. Procedure and method




A. Modeling of invention

@ __Claim ] —
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2.1. High-ranking system system subordinate position system
2.1.3. Environment of high-ranking system and system
-Map information

-Real store

-Advertising content + location information

-Player?

-Structure of corporate profits

-Account model

-Development with other businesses

2.2.1 Function of system

-The presentation from registration is early.

-1t is possible to register by an easy operation.

-1s desired advertisement found by an easy operation?

2.2 Input process output
2.2.2. Input to system
-Map information
-Advertising information (content)
-Input operation
-Selection operation (specification of store position)
-Selection (positional specification of desired advertising object)
2.2.3. Output of system
-The probing intellectual curiosity is filled.

- The appearance of the store in my town (current state and

change) can be understood.
-The inquiry increases .
-Advertising expenses are cheap.
-The user's evaluation is understood (CL6).
-Information enters the manager side.

Information: Change of information and land (real estate)
information and stores of commodity and consumer
(system user) who wants ex advertiser

2.3. Cause-problem-result

2.4. As of past- - the future
2.4.2. Time in front of process of system
- Map information is acquired (purchase and update).

-Store purchased, update timing, the capital preparation,
and comparison

- Business
-Diving. Decision of net target
- Decision of screen composition
-Registration, confirmation, and change
- Method of collecting money
- Decision of advertising content
- Advice of advertisement

2.4.3. Time after process of system
Collecting money (payment confirmation)
Confirmation of result of advertisement
Diversion of data (the second use)
Coupon

Confirmation of store visit

It assists in the visit (guide).

It is possible to reserve it.
(addition)Proposal of shopping

The fact of the celebrity visit is taught.



C. ldea generation (example 1)




C. ldea genration (example 1)




C. ldea generation (example 2)

Advertising
information




C. ldea generation (example 2)

Advertising
information

Selection
information
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C. ldea generation (example 2)

Advertising
information

Selection
information




C. Evasion idea (list)
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C. Reinforced idea (list)
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C. ldea (summary)
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- Combination and evaluation of idea

Viewpoint 1. Certain evasion (Clearance; Intellectual
Property matter)

—Even application possibility and indirect violation
correspondence, etc.

Viewpoint 2. Realizability (Business approval; business
matter)

—Earnings estimates and profit, etc.



- Example 1 (information generation system)

#4A. There are two kinds of map data (map data to
register and map data offered to the user).

— |t Is along today's technological trend.
(GIS information and open data)



E. Evaluation and verification of idea (2)

- Example 2 (information movement system)

#8. Two or more advertising information is read and it
presents if necessary (all things corresponding to
the display area).

—The same behavior as Google map



(1)Number of ideas
—More than expectation

(2)Level and quality of idea
A similar idea executes or has already been applied for.
—The level of each idea is high. There is a possibility that this has come out at the application this
time.

(3)Attitude and tendency to idea
-t accompanies the evasion idea and a reinforced idea comes out.
-As well as an actual application tendency (element that element/doesn't go out easily go out easily)

P#ttin% OlIJdt of the idea of the TRIZ base that makes an existing patent a starting point is effective in
the IT field.

The patent is used as priming of the idea putting out.

The grasp of the tendency distribution of the idea is easy (Especially, when the object patent is a more

basic patent).
—The possibility that the weak point of the right and the other companies in the future execute (detour
design) or strengthen (make to the right) is understood beforehand.

The patent clearance work that will be needed in the future reduces or is unnecessary.
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